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Ethical, Legal and Social Issues in Business
While establishing a new business operation the entrepreneurs must ensure that they are complying with the legal obligations of running a business. Every business is associated with legal complications that might arise from its operations. However, these legal complications can be solved during the establishment of the business. There are various legal requirements for new business ventures or rather startups. These legal requirements include financial regulations, tax obligations as well as employment law. Entrepreneurs must ensure that their new business is complying with the stated legal requirements before focusing on its growth. The first legal requirement that the entrepreneur must think of while establishing a business is the structure of the business. The entrepreneurs should think about either forming a Limited Liability Company or a Corporation. LLC and Corporations have both advantages and disadvantages and therefore the entrepreneurs should weigh the benefits of each while settling a business. Also, an entity name serves an important role in protecting the business. Having a trademark will protect the business from the federal level (Chonko & Hunt, 2018).
Setting-up a business comes with various ethical challenges. The entrepreneurs are faced with numerous ethical dilemmas in establishing a new business venture. These ethical dilemmas include lack of infrastructure, funders, and investors, desire to achieve as well as cultural and societal impediments. New businesses are likely to be affected by lack of infrastructure because the entrepreneurs at this point are not committed to monitoring the team’s behavior and the overall company but rather focuses on creating corporate culture, ensuring profitability hiring efficient employees as well as marketing. Also, the employees are likely to play multiple roles to kick-start the business. While establishing a new business the entrepreneurs are usually stranded on whether to seek financial support from government research or private equity. Besides, the entrepreneur can as well faced ethical issues in their operation of fudging data or rather product development when they have barely reached the goal. Meanwhile, the entrepreneurs can overcome these ethical issues through understanding their personal habits (Palliam, 2018).
Usually, entrepreneurs start a business because they believe in their concept for the new product. There is passion and the entrepreneurs are normally committed to the idea.  It takes the sacrifice of money, time and energy for the business to thrive. In the long run pressure, mount and the entrepreneurs might seek shortcuts to achieve their goal not knowing that they are obligating ethical issues. For the business, to socially conscious there are some social responsibilities the entrepreneurs must observe. They include thinking about sustainability establishing realistic goals, encouraging volunteering, and educating employees (Saxena, 2018).
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